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Summary 1. Top Ten Scoreboard

TM

The Hawaii New Retail Light Vehicle Market ñ At a Glance 
Summary 2. Quarterly Review

Summary 3. Annual Review and Forecast

2% Decline Predicted for Hawaii New Retail Light Vehicle Market in 2006 

The three summaries provide an overview of the Hawaii new 
retail light vehicle market. The table above shows the Top Ten 
sellers in the state during the Fourth Quarter of last year and 
the First Quarter of this year, and the change in market share. 
Quarterly Review presents the change in registrations during 
each quarter of this year versus 2005. The Annual Review 
table on the right shows our forecast for 2006, and actual fig-
ures for 2004 and 2005. Detailed forecasts for all brands are 
on page 4.  
Source for historical data: AutoCount, an Experian Company.

ItӚs definitely important to keep 
abreast of developments in the U.S. 
market, but in many cases, National 
trends are not reflective of whatӚs oc-
curring in the Hawaii market. ThatӚs 
where Auto Outlook comes in. On a 
quarterly basis, we keep you informed 
of current events, and forecast projec-
tions for the Hawaii new vehicle mar-
ket. Following is a comprehensive 
characterization and evaluation of the 
state market.

Predicted decline in Hawaii new 
retail light vehicle market this year 
to mirror U.S.   Auto Outlook is pre-
dicting that new retail light vehicle reg-
istrations in the state will decline 2% 
this year versus 2005, slightly better 
than our 2.8% projected drop in Na-
tional registrations. We think total 
statewide registrations will exceed 
68,800 units this year. 

No surprises for Hawaii market dur-
ing First Quarter of this year. Hawaii 
new retail vehicle registrations during 
the First Quarter of this year totaled 
16,979 units, very much in line with 
Auto OutlookӚs projection of 17,458. 
The market fell 4.8% in the First Quar-
ter of this year versus a year earlier. 

Light truck share declines in both 
the Hawaii and U.S. markets during 
First Quarter. The light truck share of 
the state car and light truck retail mar-
ket declined 0.4 market share points 
during the First Quarter of this year, 
less than the 1.7 point decline in the 
U.S. Light truck market share in the 
state exceeded National levels (56.5% 
vs. 51.6%). 

Domestic brand market share de-
clined during the First Quarter in 
both the Hawaii and U.S. markets.
Big Three market share in the state 

fell 2.2 points from the First Quarter of 
2005 to the First Quarter of this year, 
to just 27.4%. Domestic brands had a 
48.6% share in the Nation, which was 
down two points versus a year earlier. 
Auto Outlook is predicting a 1.4 point 
drop for domestic brand share in the 
Hawaii market this year. 

Compact Pickup and Sub Compact 
Car Segments relatively popular in 
Hawaii market.  The Compact Pickup 
segment accounted for 8.2% of the 
Hawaii retail market in the First Quar-
ter of this year, higher than its 4% 
share in the U.S. Sub Compact Car 
share was 18.2% in the state versus 
15.1% in the Nation. 

Honda CRV best selling Compact 
SUV in Hawaii; Toyota Camry leads 
among Standard Mid Size Cars. 
Curious about other leaders? Contact 
Auto Outlook (see page 4).

FOURTH QUARTER, 2005 FIRST QUARTER, 2006

Rank Make
Market
Share Rank Make

Market
Share

Change in
mkt. share

1 Toyota 24.8% 1 Toyota 24.9% 0.1%

2 Honda 11.9% 2 Nissan 12.1% 2.1%

3 Nissan 10.0% 3 Honda 11.3% -0.6%

4 Ford 9.5% 4 Ford 9.4% -0.1%

5 Chevrolet 6.4% 5 Chevrolet 5.3% -1.1%

6 Dodge 5.4% 6 Dodge 4.8% -0.6%

7 Mazda 3.9% 7 Mazda 4.2% 0.3%

8 Mercedes 2.8% 8 Lexus 2.8% 0.1%

9 Lexus 2.7% 9 Hyundai 2.2% 0.2%

10 Hyundai 2.0% 10 BMW 2.1% 0.2%

Forecast % ch.
2004 2005 2006 '05 to '06

TOTAL 70,457 70,268 68,855 -2.0%

Car 30,437 31,258 30,296 -3.1%
Light Truck 40,020 39,474 38,559 -2.3%

Big Three 22,123 20,742 19,718 -4.9%
Japanese 39,738 40,790 40,659 -0.3%
European 6,271 5,834 5,612 -3.8%
Korean 2,255 2,902 2,866 -1.2%
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Market ComparisonñHawaii vs. U.S. 
Data Source Information 

Exclusive source for new vehicle 
registration data presented in Ha-
waii Auto Outlook is AutoCount, an 
Experian Company. AutoCount 
specializes in providing detailed 
new and used vehicle sales and 
registration statistics. Consider 
AutoCount as a source for sales 
data covering your local market.  

For more information on Auto 
Count, call 407.770.5900 or visit 

AutoCountôs web site: 
www.autocount.com 

Head-to-Head

Toyota Maintains Comfortable Lead Over Honda in Hawaii Market 
The automotive market is a 
competitive boiling pot where, 
increasingly, brands find 
themselves up against unfa-
miliar foes (Hyundai Azera 
and Lexus E330, for exam-
ple.) But there are still tradi-
tional, head-to-head battles 
that take place: two brands 
that have competing products 
in many segments, and 
where success or failure can 
be measured against each 
other. In the Hawaii market, 
one such battle is Toyota ver-
sus Honda. The graph below 

compares Toyota and Honda 
market share from the Fourth 
Quarter of 2004 through the 
First Quarter of this year. 
ToyotaӚs market share easily 
exceeded Honda in each of 
the six quarters. The table on 
the right provides a glimpse 
of market performance for 
key models. Shown is each 
modelӚs share of segment 
registrations in both the state 
and U.S., and the state share 
as a percent of U.S.  

First Quarter 2006 Segment Market Shares - State vs. U.S.
State

mkt. share
U.S.

mkt. share
State as a
% of U.S.

Sub Compact Car
Civic 18.3% 23.0% 79.6%
Corolla (incl. Matrix) 18.0% 13.1% 137.4%
Standard Mid Size Car
Accord 15.5% 14.3% 108.4%
Camry 31.1% 25.9% 120.1%
Mid Size Crossover SUV
Pilot 32.4% 31.8% 101.9%
Highlander 30.6% 17.8% 171.9%
Mini Van
Odyssey 29.5% 25.2% 117.1%
Sienna 30.8% 20.8% 148.1%

Toyota and Honda Quarterly New Retail Light Vehicle Market Share in Hawaii

Hawaii U.S. Market
Market Growth
% change in registrations
YTD '06 vs. '05 (thru March)

-4.8% -2.9%

Car market share-YTD '06 (thru March) 43.5% 48.4%
Domestic brand market share
YTD '06 (thru March) 27.4% 48.6%

Top Selling Retail Brands-1Q '06
First Toyota/Scion 24.9% Toyota/Scion 13.8%
Second Nissan 12.1% Ford 13.1%
Third Honda 11.3% Chevrolet 12.5%
Fourth Ford 9.4% Honda 9.6%
Fifth Chevrolet 5.3% Nissan 6.0%
Sixth Dodge 4.8% Dodge 5.4%
Seventh Mazda 4.2% GMC 3.2%
Eighth Lexus 2.8% Chrysler 3.1%
Ninth Hyundai 2.2% Jeep 2.8%
Tenth BMW 2.1% Hyundai 2.6%
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Mid Size Crossover SUV
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Toyota and Honda Quarterly New Retail Light Vehicle Market Share in Hawaii

Hawaii U.S. Market
Market Growth
% change in registrations
YTD '06 vs. '05 (thru March)

-4.8% -2.9%

Car market share-YTD '06 (thru March) 43.5% 48.4%
Domestic brand market share
YTD '06 (thru March) 27.4% 48.6%

Top Selling Retail Brands-1Q '06
First Toyota/Scion 24.9% Toyota/Scion 13.8%
Second Nissan 12.1% Ford 13.1%
Third Honda 11.3% Chevrolet 12.5%
Fourth Ford 9.4% Honda 9.6%
Fifth Chevrolet 5.3% Nissan 6.0%
Sixth Dodge 4.8% Dodge 5.4%
Seventh Mazda 4.2% GMC 3.2%
Eighth Lexus 2.8% Chrysler 3.1%
Ninth Hyundai 2.2% Jeep 2.8%
Tenth BMW 2.1% Hyundai 2.6%
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All Four New Vehicle Markets Post Declines in First Quarter of 2006 
The table on the right provides a 
summary of each of Hawaii’s four 
retail light vehicle markets. This 
unique localized information provides 
a valuable perspective on market 
performance, and a barometer to 
evaluate the performance of your 
dealership. The table is divided into 
four parts. The first, Market Summary, 
shows total new retail light vehicle 
registrations during the First Quarters 
of 2005 and 2006, and percent 
change. The second and third parts 
show market share for light trucks 
and the Big Three. The fourth part 
shows market share figures for the 
top 10 selling light vehicle brands in 
the state during the First Quarter. The 
top rated county is shaded.  
Observations: Registrations declined 
in each of the four markets, with the 
smallest decline in Oahu (down 
2.2%). Light truck market share in-
creased 1.5% share points in Maui, 
but declined in the other three mar-
kets. Big Three market share in-
creased 0.5 of a point in Oahu, but 
stood at just 26.2% 
Source: AutoCount, an Experian Company.

Market Tracker

Japanese Brands Gain 2.2 Market Share Points in First Quarter 
Change in New Retail Light Vehicle Market Share 

First Quarter 2006 vs. First Quarter 2005
The graph on the right tracks the 
changing composition of the 
state’s market. As shown on the 
graph, the Big Three (consisting of 
“traditional domestic” brands) lost 
2.2 market share points from the 
First Quarter of 2005 to the First 
Quarter of this year. (Big Three 
does not include import brands 
owned by GM and Ford, such as 
Volvo and Saab.) Japanese brand 
market share increased 2.2 points, 
with Honda (including Acura) in-
creasing 1.7 points. European 
brand share was up 0.3 of a point, 
while Korean brand share was 
down slightly. 
Source: AutoCount, an Experian Company.

Brands included above: Big 3: GM (Buick, Cadillac, Chevrolet, GMC, Hummer, Oldsmobile, Pontiac, and Saturn), Ford (Ford, Lincoln, and Mercury), 
Chrysler (Chrysler, Dodge, and Jeep). Japanese: Toyota (Toyota, Lexus, and Scion), Honda (Honda and Acura), Nissan (Nissan and Infiniti), Other 
(Isuzu, Mazda, Mitsubishi, Subaru, and Suzuki). European: VW (Audi, Bentley, and Volkswagen), BMW (BMW, Rolls Royce, and Mini), MB (Mercedes 
Benz), Ford (Aston Martin, Jaguar, Land Rover, and Volvo), Other (Ferrari, Lotus, and Maserati). Korean: Hyundai and Kia. 

New Vehicle Markets Summary
Local Markets Statewide

Hawaii Kauai Maui Oahu Total
Market Summary
First Quarter, '05 2,366 924 2,208 12,344 17,842
First Quarter, '06 2,243 743 1,917 12,076 16,979
Percent change -5.2% -19.6% -13.2% -2.2% -4.8%

Light Truck Market Share
First Quarter, '05 65.9% 72.0% 62.8% 53.4% 56.6%
First Quarter, '06 65.1% 71.3% 64.3% 52.7% 56.5%
Change (share points) -0.8 -0.7 1.5 -0.7 -0.1

Big Three Market Share
First Quarter, '05 30.0% 38.0% 35.9% 25.7% 29.6%
First Quarter, '06 26.1% 37.7% 32.0% 26.2% 27.4%
Change (share points) -3.9 -0.3 -3.9 0.5 -2.2

Market Share for Top 10 Selling Brands in State (First Quarter 2006)
Toyota/Scion 25.5% 26.1% 26.0% 24.6% 24.9%
Nissan 8.9% 14.1% 13.4% 12.3% 12.1%
Honda 19.2% 11.8% 11.8% 9.8% 11.4%
Ford 8.8% 12.0% 18.3% 8.0% 9.4%
Chevrolet 4.0% 7.8% 2.9% 5.8% 5.3%
Dodge 8.0% 7.5% 4.5% 4.1% 4.8%
Mazda 9.0% 3.8% 3.0% 3.5% 4.2%
Lexus 0.2% 0.1% 2.9% 3.4% 2.8%
Hyundai 1.1% 3.5% 1.4% 2.5% 2.2%
BMW 0.2% 0.1% 2.0% 2.5% 2.1%

Second Quarter, 2006 Page 3

-2.2

-0.6
-0.8 -0.8

2.2

0.2

1.7

-0.1

0.4 0.3 0.3 0.3

-0.1 -0.2

0.0

-0.3

-2.5

-2.0

-1.5

-1.0

-0.5

0.0

0.5

1.0

1.5

2.0

2.5

Big 
3 GM

Ford

Chry
sle

r
Ja

pa
n.

Toyo
ta

Hon
da

Niss
an

Othe
r

Euro
.

VW
BMW MB

Ford
Othe

r

Kore
an

County Close-Up

All Four New Vehicle Markets Post Declines in First Quarter of 2006 
The table on the right provides a 
summary of each of Hawaii’s four 
retail light vehicle markets. This 
unique localized information provides 
a valuable perspective on market 
performance, and a barometer to 
evaluate the performance of your 
dealership. The table is divided into 
four parts. The first, Market Summary, 
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of 2005 and 2006, and percent 
change. The second and third parts 
show market share for light trucks 
and the Big Three. The fourth part 
shows market share figures for the 
top 10 selling light vehicle brands in 
the state during the First Quarter. The 
top rated county is shaded.  
Observations: Registrations declined 
in each of the four markets, with the 
smallest decline in Oahu (down 
2.2%). Light truck market share in-
creased 1.5% share points in Maui, 
but declined in the other three mar-
kets. Big Three market share in-
creased 0.5 of a point in Oahu, but 
stood at just 26.2% 
Source: AutoCount, an Experian Company.
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Quarter of this year. (Big Three 
does not include import brands 
owned by GM and Ford, such as 
Volvo and Saab.) Japanese brand 
market share increased 2.2 points, 
with Honda (including Acura) in-
creasing 1.7 points. European 
brand share was up 0.3 of a point, 
while Korean brand share was 
down slightly. 
Source: AutoCount, an Experian Company.

Brands included above: Big 3: GM (Buick, Cadillac, Chevrolet, GMC, Hummer, Oldsmobile, Pontiac, and Saturn), Ford (Ford, Lincoln, and Mercury), 
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